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About  MULTIMEDIA 

 

The vision of this partnership was to strengthen social interactive networking and educational 

information transfer for equal chances and access to knowledge by integrating ICTs, flexible 

multimedia based approaches and easy accesses in adult education, fostering a sustainable 

digital societal development.  

Participants in the project, who came from five member states and a diverse range of 

organisational types (private business, social enterprises and not for profit), were supported 

to share experience and to work together to develop new approaches to the common 

challenge of using multimedia and new digital communications in the pursuit of lifelong 

learning.  

In our increasingly digital world the internet has revolutionized the ways in which lifelong 

learning can take place through multiple platforms and tools. In addition to this digital literacy 

is one of the eight essential competencies that every European should have to prosper in a 

knowledge-based society and economy so lifelong learning should support the development 

of these skills.  

Online networks such as facebook and huddle, and content sharing sites like youtube are all 

examples of popular, low-cost facilities that can help support learner's to access information, 

share and communicate. Together, the MULTIMEDIA partners have tested these and other 

communications platforms, including more traditional e-learning tools. The partners have 

then exchanged best practice and integrating insights gained into the development of future 

lifelong learning projects.   

Each country was given the opportunity to host a meeting and share their work enabling 

participants to visit projects in various European cities. In feedback, participants expressed 

that they found great value in sharing best practice, working together to evaluate different 

platforms and exploring different cultures. 

Through the project the partners found that multimedia platforms and digital tools can be 

used in a number of ways for lifelong learning. For example, APMP in Portugal uses a 

specialist platform to support women to increase their employability in the labour market, 

whilst Watershed uses open source blogs to enable older learners to document their 

experience of taking part in a workshop. The Research Society Burgenland again is 

developing a Smarthphone App for outdoor learning at memorial places. A strength of this 

project was that the partners used digital tools in lifelong learning in different ways from 

vocational training to video broadcast and learning via mobile phone so there were significant 

opportunities for exchange. 
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The project identified that different platforms were appropriate for particular learning groups 

or situations. For example, ALDEBARAN disseminates image and films on various internet 

platforms to present complex scientific and technical issues in a comprehensible and 

attractive way. Whilst Redsharp who work with Vocational Training Centre's use Webinars 

(Web-based seminars) to re-create the classroom virtually.  

All partners found that whilst multimedia platforms and digital tools can be a valuable tool for 

aiding learning a real classroom or personal interaction with a teacher or trainer is still an 

important element of any education. For example, ILE found that Busuu is a effective tool for 

people wishing to learn a language but using this online community is complemented by 

attending 'real' conversation classes.  

In addition to sharing their own best practice the partners used and evaluated 6 platforms: 

Huddle, Facebook, Blog, Google Docs, Webinar and Busuu against five different criteria: 

easy of use, disseminating information, real time communication, social interaction and 

dialogue and value for money.  The partners have found that no single software tool exists 

that embeds the strengths of all the platforms into one and this could be an area for 

development. 

A special highlight was the workshop with Mário Alcântara, organized by the Portuguese 

partner during the Lisbon meeting. Mr. Alcântara works in the digital marketing market for 

over 12 years.Working in advertising agencies he took over as Project Manager at Publicist 

and Managing Director at Ogilvy Interactive. He has in his portfolio, projects with  brands  as 

Optimus, Clix, Oracle, SAP, Nestle, Fanta, Superbock, Renault, Ford, Nissan, IBM, American 

Express, Refer, SAP, Dove, Continent, Compal, Roche, Wyeth, among others. In 2009 he 

was responsible for the online presence of the movement to support the later Portuguese 

Prime Minister Jose Socrates in the elections. In 2010 coordinated digital Pedro Passos 

Coelho to the leadership of Social Democratic Party but also the technical coordination of the 

draft PSD Digital, both involving a strong exploitation of all online tools, from social networks, 

blogs, email marketing, SEM, Mobile e, and mandatorily the actual interaction between the 

user and the website. 
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Transnational Meetings and Workshops 
 
 

The partner institutions met for six 2-day-workshops in Berlin, Lisbon, Eisenstadt, 

Hamburg, Patras and Bristol as planned in the learning partner schedule. The host country 

partner institution and the co-ordinator have jointly developed the agendas for each of the 2-

day-workshops and carried out the tasks in the activity plan. The respective host country 

partner institution managed the organisation (hotel, restaurant and seminar room reservation, 

etc.). They also prepared the minutes and distributed them to all partners. 

During the first workshop in Berlin, the learning partners adopted guidelines for every 

workshop including the exchange of the pilot project results, a web-platform for internal 

exchange and a website for information sharing and result dissemination. The German host 

organisation presented a web 2.0 tool that supports language teaching in its organisation as 

a example of good practice. 

During the second workshop in Lisbon, the British partner presented the website for the 

result dissemination (www.watershed.co.uk/multimedia) and the German coordinator 

presented the internal communication platform. The Portuguese partner ran a workshop and 

made a presentation on creating and measuring engagement on the social network. 

During the third meeting in Eisenstadt the Austrian partner presented different ways of use 

of multimedia in contemporary history projects of the Research Society (www.vertrieben.at). 

The Greek partner made a presentation about their e-learning supports to vocational training 

institutions. As part of the agenda time was used to exchange results, further discussions 

about the pilot projects and next meetings.  

During the fourth meeting in Hamburg, the learning partners compared their different local 

environment experiences and the hosting organisation presented the future project: Climate 

channel OneClimate.TV. ALDEBARAN specializes in the production of TV and radio 

broadcasts as well as web 2.0 presentations. (KC4) The Portugues partner made a 

presentation on their learning partnership project “New Skills for Women". 

During the fifth meeting in Patras, the hosting partner shared their experience and expertise 

on webinar platforms in the field of e-learning. The Greek partner also presented a demo of 

their flagship software, ArgusERP, which is an integrated system of designing, managing and 

utilizing enterprise resources concerning vocational training centers. A test webinar between 

two computers has been established to demonstrate the use of a synchronous e-learning 

method. The British partner made a presentation of their work while navigating in real time on 

Watershed’s website by showing it's main facilities like the Pervasive Media Studio which 

combines technology and creative ideas.  
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During the sixth and last meeting in Bristol the hosting partner presented the online 

platform DShed which enables to project local talent to the world, showcasing what happens 

in the building of Watershed and in Bristol to a wider audience. The Watershed Pervasive 

Media Studio is a research space which brings together a network of over 100 artists, 

technologists and academics to explore the future of mobile and wireless media. 

The internal evaluation done at each meeting, which monitored the impact of the project 

against it's objectives, found that overall participants thought the project was a success. 

 

Multimedia Project Consortium, August 2012 

 

 

_________________ 

 

 
 
Coordinator: 
Institut fur lebenslanges Lernen in Europa - DE 
www.ile-berlin.eu 
 
Partners: 
Burgenländische Forschungsgesellschaft – AT 
www.forschungsgesellschaft.at 
 
Watershed Arts Trust – UK 
www.watershed.co.uk 
 
APMP - Associação para a Promoção do Multimédia e da Sociedade Digital – PT 
www.apmp.pt 
 
REDSHARP SOLUTIONS – EL 
www.redsharp.gr 

ALDEBARAN Marine Research & Broadcast – DE 

www.aldebaran.org 
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Adrian Staudacher 
Grunewaldstr. 9a 
10823 Berlin 
Deutschland 
 
info@ile-berlin.de 
www.ile-berlin.eu 

Abstract 

The ILE Berlin understanding of the task was to bring web 2.0 social community 

platforms together with adult education aspects. After we evaluated the functionality 

of Facebook to communicate within ILE Network, we chose busuu.com, meant to be 

tested as a good practice example and presented it in Lisbon 2011. We used this 

program several times with teachers and learners until spring 2012 and finally made 

a seminar in May. We decided then that we will use this program from now on for all 

LdV mobility activities.  

 

Summary 

ILE Berlin first made an evaluation of the Facebook functionality as a communication 

tool within ILE Network (partner organizations and participants of placement 

programs). ILE Berlin as a hosting and sending organization of young Europeans, 

has to keep in contact with them during their stay in Berlin and in the same way, with 

young participants hosted by partner organizations abroad.  

As a second step, a social network software (busuu.com) tool was fount and tested 

as a good practice example. The work on this best practice, fount application in ILE’s 

language teaching methodology as well as enriching relative curriculum. We used 

this program during an intense one week language course for some LdV exchange 

apprentices from Wales and evaluated the acceptance by them on a quantitative and 

qualitative survey ground. We made an online survey and a seminar on Mai 30th and  
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we learned that the hard contents offered by busuu.com should never be meant to 

replace the real classroom and the teacher's work of teaching grammar and basic 

key issues about the language to teach. In fact, our participants prefer writing and 

talking and correcting each other over busuu.com.  

However, the cooperation between native speaking experts in order to enforce the 

vice versa language teaching as the aim of the social community makes this 

“tandem-“ program successful at ILE. The particular program is a huge (10 Mio. 

users) and permanent available language practicing tandem community for each 

learner on the platform. The advantage of the tandem idea and the possibility for our 

teachers to take contact with learners even some time before the exchange program 

starts makes the language learning activity last from now on longer then the 

Mobility/exchange stay within the Leonardo da Vinci program for lifelong learning. 

And busuu.com also offers the possibility to get the participants/learners activities 

documented and certified by a busuu.com language certificate indicating the effective 

learning hours.  

Building up communities with the idea of reciprocal and exchange based learning by 

communication of multilateral information brings new aspects of equality within the 

adult education. Learners help each other and improve their skill together and even 

the role of teaching becomes less hierarchical on the basis of exchange. When we 

use interactive skills of WEB 2.0 for adult education we should nonetheless be aware 

of the need for supervisors and controllers in order to teach actively the dry contents 

which have to be learned by heart. The virtual classroom is not able to compensate 

the real classroom. If language learning and communicating in other European 

language increases tolerance and interest for each other in Europe we need real 

classrooms also in adult education. Some part of the missing control in virtual 

classrooms can be compensated for example by the point system on busuu.com 

(apples to collect) that make people work more and spent more time by competition 

within the learners and social communities. 
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 Panos Klaoudatos 
 3A Markora Str. 
 26442 Patra 
 Hellas 
 
 info@redsharp.gr 
 www.redsharp.gr 

Abstract  

Redsharp, already involved in the software development for supporting lifelong 

learning, introduced its expertise and learned from the others on this matter. The use 

of many collaboration and training platforms that had never been used by the 

company before, widened its awareness of the inter-cultural training through the 

internet and made its developers look into other possibilities as well, so as to evolve 

its flagship software and adjust it to future demands and markets.  

 

Summary  

Redsharp solutions develops and evolves an enterprise resource planning software, 

ArgusERP, which is used as the only tool by Vocational Training Centers in Greece 

for managing and utilizing their training process. For this reason, the company had 

already the technical know-how and case studies of the lifelong learning process.  

In the context of this partnership, we used the experiences and tools suggested by 

other partners, so that we can adjust and extend our software in order to use other 

multimedia tools and better concepts/approaches to the training process. So, from a 

computer assisted, managerial perspective of the training process in the real 

classroom, we tried to approach a more computer aided learning process in a virtual 

classroom (with all the benefits implied by utilizing a virtual classroom).  

Redsharp, which had recently started using Webinars (Web-based seminars), 

organized such a webinar amongst the partners after the meeting in 3rd meeting.  
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There was an open topic for discussion and presentation, but we used all means 

available for this matter. The date and time of the webinar was scheduled and agreed 

by all participants, after everyone suggested their convenient dates and times, using 

Google documents (a collaboration tool used for sharing information). As a result, 

this event made every other participant aware of Webinars and their potential, but 

also made Redsharp aware of the problems/potential of this use of webinars in a real 

case environment of ‘learners’ from different cultures, countries and time zones.  

At that point, we decided on looking into the other learning and training tools that out 

partners used, examining the possibilities they could offer along-side our software 

and how we could intergrade them together into a hybrid system (supporting 

synchronous and a-synchronous e-learning). Apart from the technical challenges, a 

great deal of help was the actual use and testing of the other platforms by the 

partnership.  

Finally, we realized what the partnership concluded; that no single platform or 

software tool exists that embeds the best of all tools into one, so that people could 

use it as a platform for all kinds of learning and training. However, we think that a 

virtual classroom and the multimedia learning platforms provided, could compliment 

(but not compensate for) a real classroom with the physical presence and 

cooperation between the trainer and the trainee.  

At the end, there is a possibility that some partners could find a ‘common ground’ in 

the near future and could partner together in some other form, in order to create a 

best practices guide or investigate deeper and more thoroughly, into the use of 

multimedia in lifelong learning, the challenges of inter-cultural training, the 

presentation of material and results in different platforms  



                                

Grundtvig Learningpartnership MULTIMEDIA    ______________________________________________________     11  

 

 

 

                 

 

 

 

 

MULTIMEDIA has been funded with support from 
the European Commission. This publication 
reflects the views of the author, and the 
commission cannot be held responsible for any 
use which may be made of the information 

contained therein. 

 

 

 

Alfred Lang, Gert Tschögl 
Domplatz 21 
7000 Eisenstadt 
Austria 
 
office@forschungsgesellschaft.at 
www.forschungsgesellschaft.at 

 

 

Abstract 

The following guidelines / results are the outcome of the workshops:  

Public response provides permanent evaluation of projects.  

Social media is a contemporary way of communication, but it has to provide 

appropriate content to follow project aims or programs.  

We got hints to improve / extend our existing video channel as communication 

platform.  

We started a Social Media site as communication platform.  

The partners are thinking about a follow-up project within a European educational 

dimension.  

 

Summary  

Since 2008, the Research Society Burgenland plans a multimedia guided Jewish 

Heritage Trail through the Austrian province of Burgenland. At the same time we 

thought also about the use of social media for communication with our clients and to 

present our institution on one of these platforms. The invitation of ILE Berlin to 

participate on the GRUNDTVIG Learning Partnership MULTIMEDIA was a welcomed 

occasion to learn more about multimedia use.  
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During the meeting In Eisenstadt the Research Society Burgenland presented the 

planned project Scheva Kehillot Trail. A journey to the seven Jewish Communities of 

Burgenland. The project will provide information technologies for smart-phones, so 

that the user has the possibility to explore historical sites within these seven 

communities. The content's sources are narrated by contemporary witness. Another 

presented project was Campus Radio. Campus Radio is a broad co-operating 

platform of the Austrian Broadcaster Ö1 with several Austrian NGOs. This project 

were presented and discussed in a workshop in Vienna.  

After the six meetings we can draw a short summary as following:  

General aspects and results:  

• The use of new social media and steady adaptation to progressing media is 

necessary in the Adult Education.  

• Users / clients don't not only receive information, but also send information at 

the same time. This fact may not be negated.  

• Public response is a process of permanent evaluation of the institution and the 

projects.  

• To be at e.g. Facebook has also risks. A careful use of social media is 

necessary.  

• As the example of Campus Radio (Project of the Austrian Broadcaster Ö1) 

shows, a widely recognized partner can provide powerful know-how to realize 

media projects  

• Social media is a contemporary way of communication, but it is necessary to 

provide an appropriate content to follow the aims of the institution’s program 

(e.g. idea of Europe, common culture and history etc.)  
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Practical aspects and results:  

• During the two years of the project we set up a Facebook site and started to 

use it as additional public relation and communication media  

• Some tested platforms are not useful for our institution. These platforms offer 

e.g. online tools for working groups. But as our experiences show, a face-to-

face contact is needed for efficient workflow.  

• We got an idea of improving and extending our already existing video channel 

as communication platform  

• We discussed with partners of the MULTIMEDIA learning partnership a follow 

up project. This project should have a specific aim (e.g. learning languages by 

using provided content of the European history or art-history). This can cause 

a contextualized learning by acquiring knowledge of interesting subjects, and 

creates an idea of what European Identity could be.  

 

The project gave us hints how to improve our planned project in general, how we can 

use the presented platforms, and how and with what aims a follow-up project could 

set up within a European educational dimension. 
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 Teresa Valente  
  Av. do Brasil, nº 1 – 8º andar 
  1749-008 Lisboa   
  Portugal 
 
  teresa.valente@apmp.pt 
  www.apmp.pt 
 

 

Abstract 

APMP - Association for the Promotion of Multimedia and Digital Society is a private 

non for profit association with the aim of promoting the national multimedia industry. 

Since the objective of this partnership is based on access to knowledge through the 

integration of ICT with flexible approaches with the use of multimedia in adult 

education, promoting sustainable development of the digital society, it seems that 

meets the objectives of the association.  

APMP in the scope of this partnership develop a Workshop - Mesure the 

envolvement in the social networks, presentation by Mário Alcântara - Buzzbeat – 

Digital Marketing Intelligence.  

After we evaluate and analyze the functionality of Huddle and Facebook tested in the 

scope of the partnership, APMP have decides to improved their channels of social 

networks to communicate with the memberships of the association, and have create 

a new page in facebook and a channel at Youtube. So APMP use the potential of 

social networks as laboratories, to gain more notoriety and communicate with 

memberships.  
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Summary 

APMP - Association for the Promotion of Multimedia and Digital Society is a private 

non for profit association established in 1996 with the aim of promoting the national 

multimedia industry, and to represent and defend the interests of the industries of the  

multimedia, contents, new technologies and Internet, contributing for its sustained 

growth through a set of activities and concerted actions.  

Since the objective of this partnership is based on access to knowledge through the 

integration of ICT with flexible approaches with the use of multimedia in adult 

education, promoting sustainable development of the digital society, it seems that 

meets the objectives of the association.  

The partnership chose to test different media/communication platforms: The 

partnership has test the Huddle platform and test the facebook platform.  

APMP in the scope of this partnership develop also a Workshop - Mesure the 

envolvement in the social networks, presentation by Mário Alcântara - Buzzbeat – 

Digital Marketing Intelligence.  

In this Workshop, Mario Alcantara have identified the TYPES OF SOCIAL MEDIA:  

• Communication (blogs, foruns, microbloggin, social networks)  

• Events  

• Colaborative (wikis, social bookmarking, social news)  

• Opinions (Yelp, eopinions)  

• Multimedia (images, videos, livecasting, music)  

• Entertainment (virtual worlds, online gaming)  
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Speak also about SOCIAL NETWORKS & SOCIAL MEDIA: Just like a 

communication media (ie TV, Radio, Print, Billboards, Direct Marketing), they exhibit 

unique characteristics.  

And the PROFESSIONAL ETHICS (PROFILES, ENGAGEMENT, THIRD PARTY 

CONTENTS, and COMMUNITY MANAGEMENT).  

After we evaluated and analyze the functionality of Huddle and Facebook; APMP 

have decides to improved their channels of social networks to communicate with the 

memberships of the association, and have create a page in facebook and a channel 

at Youtube. So APMP use the potential of social networks as laboratories, to gain 

more notoriety and communicate with memberships.  

Following the several meetings, APMP had the opportunity to learn different 

approaches and practices, presented by the different partners.  

Had the opportunity also to present and disseminate a good practice, the platform for 

communication and management of the project NSFORWOMEN.  

So it seems to me that this project met the expectations and is in accordance with 

planned in the application. 
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Frank Schweikert  
Grimm 12 
20457 Hamburg 
Deutschland 
 
web@aldebaran.org 
www.aldebaran.org

 

 

Abstract 

ALDEBARAN is an organization and cross-media agency for communication of 

scientific, maritime and sustainable contents. ALDEBARAN acts as a mediator between 

scientific research, the media and the public. Modern multimedia production facilities 

are used to present complex scientific and technical issues in a comprehensible and 

attractive way. ALDEBARAN specializes in the production of TV and radio broadcasts 

as well as web 2.0 presentations  

 

Summary 

ALDEBARAN is an organization and cross-media agency for communication of 

scientific, maritime and sustainable contents. ALDEBARAN acts as a mediator between 

scientific research, the media and the public. Modern multimedia production facilities 

are used to present complex scientific and technical issues in a comprehensible and 

attractive way.  

ALDEBARAN specializes in the production of TV and radio broadcasts, including unique 

underwater footage. It also produces image and event films, as well as material for 

multimedia internet presentations, particularly for the purposes of  
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visualizing and communicating environmental and marine topics. In addition, 

ALDEBARAN acts as an advisor for different companies and university institutions by 

presenting strategies and implementation tools for effective public relations.  

ALDEBARAN is the only agency which is equipped with a floating laboratory and studio 

aboard the well-known research and media vessel ALDEBARAN, which has been in 

operation since 1992.  

The "Research at Sea" youth competition and the Hamburg Climate Week are 

ALDEBARAN’s most recent projects. The competition gives school teams the 

opportunity to do research on a topic of their choice during a science expedition aboard 

the research and media vessel ALDEBARAN. The Climate Week is an interactive 

climate theme park presenting the latest scientific findings from scientific institutions as 

well as efforts made by companies and initiatives to combat and adapt to climate 

change in the Metropolitan Region of Hamburg.  

Furthermore ALDEBARAN is working on a German-wide TV station called 

OneClimate.TV in order to offer information to all people about current and global 

climate problems and climate chances. OneClimate.TV offers relentless information 

about the urge for quick action and thereby closes an information gap left open by the 

established media. The main criteria for the selection of broadcasts are their scientific 

credibility and economic relevance followed up by the feasibility of their proposals and 

their entertainment value. OneClimate.TV is meant to serve as a global, independent, 

and first and foremost credible communication platform for all important issues related 

to Climate Change. Besides focusing on TV broadcasting, the know-how is meant to be 

spread through the web 2.0.  
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Meetings 

The first multimedia meeting was hosted by ILE Berlin in Germany from the 13th – 15th 

October 2010. 

Download the Berlin agenda: 

http://www.watershed.co.uk/multimedia/wp-

content/uploads/2012/02/131010_Agenda_Workshop1_Berlin.pdf 

Download the Berlin minutes: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/131111_Minutes_Workshop1_Berlin.pdf 

 

The second meeting was hosted by APMP in Lisbon Portugal from 2nd to 4th March 2011. 

Download the Lisbon agenda: 

http://watershed.co.uk/multimedia/wp-content/uploads/2012/02/30311_Agenda_-

Meeting2_Lisbon.pdf 

Download the Lisbon minutes: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/030311_Minutes_Meeting2_-Lisbon.pdf 

 

The third meeting was hosted by The Research Society Burgenland (BFG) in Eisenstadt Austria 

from the 4th to the 7th May 2011. 

Download the Eisenstadt agenda: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/040511_Agenda_Meeting3_Eisenstadt.pdf 

Download the Eisenstadt minutes: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/040511_Minutes_Meeting3_Eisenstadt.pdf 

 

The fourth meeting was hosted by Aldebaran in Hamburg Germany from the 28th September 

to the 1st October 2011. 

Download the Aldebaran agenda: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/280911_Agenda_Meeting4_Hamburg.pdf 

Download the Aldebaran minutes: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/280911_Minutes_Meeting4_Hamburg.pdf 
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The fifth meeting was hosted by Redsharp in Patras, Greece from the 29th February to the 3rd 

March 2012. 

Download the Patras agenda: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/01032012_Agenda_Meeting5_Patras.pdf 

Download the Patras minutes: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/010312_Minutes_Meeting5_Patras.pdf 

 

  

The sixth meeting was hosted by Watershed in Bristol from 30th May to the 1st June 2012. 

Download the Bristol agenda: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/6th_Meeting_AGENDA_Multimedia_Bristol.doc 

Download the Bristol Minutes: 

http://watershed.co.uk/multimedia/wp-

content/uploads/2012/02/300512_Minutes_Meeting6_Bristol.pdf 
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Shortfilms – Transnational Meetings on YouTube 

 

All videos filmed, edited and produced by Gert Tschögl, Burgenländische 

Forschungsgesellschaft 

 

Lisbon 

http://www.youtube.com/watch?v=WMgyhwummLQ&feature=player_embedded 

 

Eisenstadt 

http://www.youtube.com/watch?v=8CuJO5zOSh4&feature=player_embedded 

 

Hamburg 

http://www.youtube.com/watch?feature=player_embedded&v=6bjyGd6kku8 

 

Patras 

http://www.youtube.com/watch?v=bEziYuvU1Wk&feature=player_embedded 

 

Bristol 

http://www.youtube.com/watch?feature=player_embedded&v=lCYQ4cBJBik 
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